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THE FINE ART OF

STAGING

Designer can help to set stage for home huyu
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Staging fetches top dollar

“Staging means creating a home en-
vironment that will sell,” sz2id Roger
Hazard, designer, professional stager
and star of “Sell This House.”

Lign LaPorta, designer and co-star of
“Designed to Sell,” agrees.

“It’s abour presenting vouwr home to
the buyer in such 2 way thal you can
ask for top dollar,” she said.
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HOME: Staging will bring top price for house
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Tracy Susick, a Sacgertown
home i ., has her own
definiticn. ——

a5 [ WOT, se&ll-
er by m like a buyer,”
she said. B

Even tho your name re-
mains on the mortgage, the
house, philosophically speak-
ing, iz no loager yours, It be-
o to the person who will
henﬁwing from youw.

Fut away family photos

Cali it the anti-decorating.

Prospective buyers do not
want to seg your as you
have lived in it. They want a
plain background om which
their ima ons can sketch
their own Hves.

“How vou sell your house is
not the way vou live in it,"
LaPorte said on the phoae
from M™Mew York City, where
she and "Designed to 521" co-
ho=t Tlive Pearse swere mak-
ing the rounds of ralk shows.

So put away the family pho-
tos, ﬁ;: framed certificates,
the refrigerater magnets and
grandmes’s afghans. Pack up
the computer, last season's
clothes, your collection of
bobblehead dolls and a good
portion of the kids® toys.

And, maybe. half your fuar-
nitire,

The things that make a
house vour home are just clut-
{er to others. Don't assume a
would-be buyer can see be-
yvond personal items to the

bones beneath. The cli-
ent is just as likely to base his
decision on your ratty old fu-
ton as he is the stately fre-
place in your master suite.

Listen to the designers:
= “Ninety percent of the time,

rospective buyers are work-
an mn emotional reactions,”
Hazard said.

m "Ii's not about the home-
ewner's personal items or in-
terests,” sald Cheri Petrina, a
desipner from West Hanover

Tug. )

B “Staging depersonalizes 2

house to ap hﬂ;tn the EEE?:I-

anT TATEC O ers possible™

gald Bnﬁ‘.l-.'i Fowler, apgc r

and home stager from York
Siaging doesn't necessarily

rﬂTTﬂl"hm'm 0n Imper-
sonal horel sulte, but it's close.

Time to update your home

[2 vour house cluttered?
Dircy? Out of dater

A [resh coat of painkt, a new
slipecover for the soln or an
Area T in the family room
can suddenly bring your home
into the 2lst century.

“If you haven't updated in
the last 10 vears, you need to
know the current trends,”
Hazard said on the phone
from MNew ":I:lu.i:.;;i::hm e
vras taping an ep L
+ For instance, he =aid, dark,
Noor-to-ceiling drapes are no
longer in vogue., Matural

blinds or drapes in light, neu-
tral colors are in ar this time.
be said.

The same with paint. You
might love the red [aux fnish
in vour dimi room, but a
buyer might find it garcish.
Better to go with white or
something i

“Meutral colors give a big-
ger canvas,” Ha said.

"] recommend dramatic amnd
WwWarm Eﬂ-ll]!'!' — ool Etrﬂng_
colors — but neutral at the
same time," LaPorta said. “I
wolld not pick sunflower vel-
low, but would go down the
color palette to [a yellow]
that's softer, grayer, beigier.”

Just as art goes thmuf: -:Fc_
riods, a home can be lin ko
certain eras. Bur unlike art.
vour decorating style doeso't
rise in wvaloe through the
years. (Remember the est
gold of the 1970s2)

Mowve oul excess furniture,
too. Keep just a few nlce
pieces in cach room. You
wani to create the impression
that the houss iz cious.

"People sooo over-furnizh,”
La Porta said.

Wipe, polish and scrub

When selling 2 home, clean-
liness is essential, clally
in the kitchen and ba .
Mo buyer wants to see black-
sned burners, dirty grout or
rings around the tub.

“It doesn't take a genius to
tell sellers to clean up the
kitchen, make the beds and
stash the dirty laundry out of
sight,” Susick said. And while
vou're at il, she advised, take
your nightgowns off the back
of the bedroom door.

TORIATY RAFTRSARL, HG T
Lisa LaPorta, host of “De-
signed to Sell," says you
don't zel} your ome the way
vou live in it 50 put away the
Family photos and your col-
jection of bobblehead dolls.

ON TV

m “SELL THIS HOUSE," at 5
and 5:30 p.n. Sundays on
ALE.

= “DESIGNED T¢ SELL" &
paiti. Sundays on HETY.

Pay special attention to ani=
mal odors, advises Alice Win-
per, who owns a decorating
and st business in Deny
Twp. Tou might oo longer
sﬁ the litter box, she soid,
but someone D&w o Your
hame will.
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STAGING IDEAS

= Clean everything. Then clean
everything again, Pay spacial
attention to the kitchen and
bathrooms. Shampoo all
carpets, Polish all the wood,

m Make all neceszary repairs,
such as cracked tiles, broken
shuttars and missing drawer

pulls.

m If the walls are bayand
cleaning, cover the dirt. A few
dollars of paint can go 2 long
way toward frashening up a
tired-looking interior, If iLis the
floers that are steined beyond
repair, consider throw rugs.

@ Clear all pathways and
surfaces of nonessentials.
Remove dead foliage and
weeds, Trim overgrown shrubs
and treas.

u Fecus on the entryway and
foyer. Like the old adage says,
there's no second chance to
make 2 first impression.

r——— s A i . SE—

e

Make all necessacy repalrs
— broken shutters. cracked
tlies. loose knobs — szo that
the prospective buyer has
fewer thi o worry about,
And Iagdy, let in the light.

“I'v¢ never heard a buyer
complain about a houss hav-
ing too much light, tes much
g . too much space [or
thﬂ t's] too relaxing, Susick
a1,

Clear of clutter, home seils

The results of home staging
cun be astoni i

On & memorable 2plscde of
*£sll This House,” a Young Se-
attle couple were trying to
sell their condo. Even on the
Wesl Coast, whare homes sell
almnoest before they'res listed,

g Uumndn-had
! been on the
market for a
YRz,

It was easy
to see why.
The apart-
ment was
cluttered with

too many books, too many
toyvs and way too much furni-
ture,

Hazard came In, did his
usual thing, and, he says, it
sald within days {or the

A VEears ., Winner
had a client, a collector, who
found himsell movings to a re-
ri::irm:&‘uillﬂg: sooner than

t

asked Winner whether
she could “straighten up the
basement.” Little did she

HAZARD

know what a job it would be.

“T1 could not see over the
bostes to the back door™ sha
saf

d
She worked frantically for
six months just o make a few
paths through the mess, tak-
out bag after bag of trash.
only a month o go, the
collector arvanged to have a
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large truck haul away as much
as possible and a moving
company to pack up anvthing
they did not have time to sort
and purge.

"Evervone was out of stamli-
na and steam by this point,
but the house was put on the
market, and it sold within a
week," Winner said.
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